Observer of many generations
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1 1967 has

led acres of journalism and

commentary over the years, vet it
retains its freshness and humour

and reverence and, of course, all the

other things people have read into i

series, Sir
r reprises style and imagery in
a reference format. Number VI in
the series (right) again gives equal
weight to conce as broad as the
American fla

from a cartoon and an iron. The

Summer Days (above)
uses Sir Peter’s trademark
approach, along with a
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advertising uses slogans

eek chuckle

this case one is reminded of
great Coke taglines such as:
Fhings go better with Coke
(from 1963), Coke is It!
‘om 1982) and Life tastes

Good (from 2001).




